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Welcome

Cover picture: St Mary’s Shrewsbury - the 2020 Trade Show Venue

Talking Shop is one year old, and what a year 2019 has 
been!  It started with Brexit... and finished with Brexit!  
But enough of that...

2019 was also an excellent year for the CCSA!  

The CCSA Conference and Trade Fair was held in 
Durham, with it’s magnificent Cathedral visible from the 
Conference Centre and the Town Hall, which hosted the 
Annual Dinner where our Guest Speaker Dean Tremlett 
of Durham Cathedral extended this welcome.

At the end of the Dinner we held a very special 
presentation to Tim Tiley, who has exhibited at the last 
45 Conferences.  The bow tie, presented to him has 
proved to be a very valuable addition to his wardrobe – 
more on that later!

 

Thank you to Dean Tremlett, Vanessa Ward and all her 
Shop Staff for inviting us.

As I write this, we are in early February and snow is 
falling.  Most of you will have completed stocktake and 
new season’s stock will soon be arriving to be displayed 
on shelves ready for new and existing customers in 
preparation for the soon to be upon us Easter Trading 
period.

I hope the new opportunities 2020 brings, continue 
through the year!

With My Best Wishes to you and I look forward to seeing 
you in Shrewsbury on Tuesday 29th and Wednesday 30th 
September at the CCSA 2020 Conference and Trade Fair.

Best Wishes

Hugh Fearnall JP, Chairman CCSA

The Trade Fair, which for the first time in many years 
was all on one level, proved to be a great success with 
Members and Suppliers alike!



Telling Your ‘Story’
A Message from our Patron 

It was a real treat to be in Durham for last year’s CCSA annual 
gathering. The weather wasn’t very kind. Some of us felt we 
had swum up to County Durham! This was more than made 
up for, though, by the warmth of welcome we received in the 
cathedral, university and city.

I had not seen the Cathedral Shop for a number of years, and 
had certainly not seen it in its new location. Situated next to 
the cathedral’s café, it offered a bright, enticing space which 
we saw readily drew in the shoppers. What was perhaps even 
more exciting was seeing the setting up of a banquet in the 
cathedral itself!

The whole nave from the font to the choir screen and the 
transepts were full of tables to host nearly 800 diners. The 
College (the Close to you and me!) was full of catering 
equipment, including field kitchens. The dinner was a joint 
venture between the Cathedral Chapter and the North East 
Chamber of Commerce to support the cathedral’s fabric 
appeal. Over the days we were there it was fascinating to 
watch the event take shape. Sadly, we were all heading home 
by the time the meal happened. I do know, though, that it was 
a huge success!

Why mention this in a publication dedicated to our shops? 
Simple! We are all in the same game! There is a real need 
for us to look to be entrepreneurs. Yes, the dinner in the 
nave raised money, but it also got nearly 800 people into the 
building who might never have otherwise darkened its doors. 
Here was the chance to tell the cathedral’s “story”. Our 
shops are also those “grey edge” places where we often deal 
with the casual visitor. It’s our chance to tell the story as well 
as to do our bit in raising the funds we need to help finance 
the work of our churches. 

How do you face the challenge?

The annual gathering is our market place where we can share 
ideas and hone on entrepreneurial skills! We are in Shrewsbury 
this year. This will afford us the chance to experience another 
kind of location, with different challenges. 
Put the date in your diary!

The Rt. Reverend Graeme Knowles, Patron CCSA



CCSA Conference and Trade Fair
Durham, September 2019
It was a pleasure and a privilege to be able to host the 
CCSA conference and trade Fair this year at Durham 
and also really encouraging to see the wide range of 
attendees. The best thing about the CCSA is that it 
includes such a broad mix across the retail spectrum, 
from the table of goods at the back of a small Church to 
the large turnover shops of the bigger Cathedrals.

We are all here for the same purpose, to support our 
Churches/Cathedrals and share best practice, so it was 
as much of a pleasure to see St Lawrence’s Warkworth 
as it was St Paul’s Cathedral, to name but a few.

The Trade Fair consisted of a highly relevant range 
of suppliers with some exciting new products for the 
festive season as well as Spring 2020.

Being able to catch up with so many suppliers under 
one roof is very beneficial as are the conversations and 
exchange of knowledge and experience as you bump 
into old and new colleagues in the aisles.

Seeing product in the flesh and not just on a website 
brings a different dimension to the product offer and 
clarifies thinking about what will or won’t work in your 
retail situation.

The heritage sector has fared better than the retail 
high street in the last few years, but we cannot rest on 
our laurels . We have to continue to strive to produce 
well thought out and well put together retail offers, 
whether bespoke or generic, pitched at the right pricing 
levels and of good quality. We need to support local 
and UK sourced product where we can but also fair 
trade/ethically sourced merchandise from overseas. We 
want to promote our Cathedrals and Churches and be 
a significant part of their welcome and hospitality offer.
The trade fair is a great way to do this and an important 
means of meeting together, sharing experience and 
supporting each other. 

The Conference itself is also a great opportunity to 
experience Cathedrals/Churches other than our own. 
So I do hope that you enjoyed the city of Durham and 
its beautiful Cathedral and historic buildings.

Vanessa Ward – Head of Visitor Services, Durham Cathedral
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     See you in Shrewsbury in 2020.





CCSA 2019 Durham Conference  “Points of View”

Both Angela and I had a great time 
at the CCSA, we're so glad that we 
at tended. I wasn't sure what to 
expect as this was the first time I've 
been to the conference. I especially 
liked how much time you got at the 
trade show and we also picked up a 
few new suppliers for next year.
All the best
Garry Shrimpton @ 
St Paul’s Cathedral

Thank you so much for all you 
both put into this year’s conference. 
I hope you felt it went well? 
I think it was a tremendous 
success! Paul worked his magic 
on the Trade Fair and Dinner as 
always!
Rt Revd Graeme Knowles 
CCSA Patron

A massive thanks to you for 
a wonderful conference and 
trade show. I had a great 
time meeting other managers 
and staff, but also old and 
new suppliers.
Also, well done to Durham 
Cathedral for making us all 
so welcome and having such 
a beautiful city to visit!
A complete success! 
T he train home was an 
adventure but well worth it 
in the end.
Looking forward to meeting 
everyone again soon.
Very best wishes
Tracey Jaggers @ 
Tewkesbury Abbey

It was great to meet everyone in 
Durham!   I really enjoyed the 
Trade Fair and Conference - 
thank you!
Richard Keddie @
Shrewsbury Cathedral

Thanks for everything in Durham 
this year, as usual we enjoyed 
meeting up with Members of the 
CCSA and the various Suppliers, 
we missed some of our regular 
suppliers but met up with some new 
ones and we are now having the 
parcels arrive with new goods – we 
need to stretch the Gift Shop 
Walls. 
All good wishes.
Joyce and Tony Perry @ 
St Peters Collegiate Church, 
Wolverhampton

Durham was great from start 
to end.
St Nicholas’ Shop was really 
good, with a great selection of 
products.
The Cathedral was amazing, 
we had a very knowledgeable 
Guide.  Their Shop is 
something to be envied.  Not 
just the space, but the cabinets 
with the uplighting – isn’t envy 
a sin!
The whole event was 
excellent; Dinner, Trade Fair, 
Cathedral Tour.  Everyone 
was very friendly and 
helpful.  You must be very 
pleased with it and that it all 
went to plan.
I had more exercise in two 
days than I’ve had in 2 months! 
We tried to work out the 
number of steps compared to 
Great St Mary’s Tower.
Thank you again for 
everything
All Good Wishes
Maureen Dwyer @ 
Great St Marys, Cambridge

I am delighted that the whole 
conference went so well. it was 
a real privilege to host it in 
Durham.
Best wishes
Vanessa Ward @ 
Durham C athedral

We thought once again the Conference 
of the CCSA in Durham was a great 
success.
(Other than the challenge of the Union 
staircase!)
Best wishes
Liz Johnstone @ 
Lanercost Priory



Thank you 
very much 

for the sho
w.

As always organi
sed 

with aplomb!!

 Nick @ 

We’ve-A-Gift

Very many thanks for an enormously successful 

Conference.
Going to Durham was a real treat, as I think we 

all felt.  The locations were perfect, all being 

within easy walking distance and the Dinner in the 

Town Hall, Magnificent!
I re-established and made contacts and thoroughly 

enjoyed myself too.  Roll on next year
!

As always, thanks for all your help. 
 

Love
Rosemarie McCabe @ Scala Publications

Many thanks for this eve
nt, 

it was a pleasure as always

Best wishes
Rob and Gill @ Rob Scot t 

Agencies

Thank YOU to all at the CCSA for making CCSA in Durham such a great event for us, it was all very friendly and well organised.  All the conversations I had were positive and I’ve already taken some good orders for this year.I will spread the word about CCSA whenever and wherever I can.All best wishes to all at the CCSA.Ros Pollock @ Bethlehem Baubles

It was great to be at the CCSA in Durham, a first time experience for us at Authentic Media, we made some really good contacts and new business and very encouraging.Many thanksLawrie Stenhouse @Authentic Media





Tim Tiley reflects on his 
incredible 45 years with 
the CCSA!
Dear CCSA Friends
Thank you both very much for so kindly going to so much 
trouble to present me with those superb gifts at the CCSA 
dinner at Durham.
45 years does seem a long time... we had only just joined 
the Common Market... in fact my first accounts produced a 
few years earlier are pre-decimal, being in Pounds, shillings 
and pence.
The first Cathedral Bookshop gatherings I attended were 
at All Hallows beside the Tower Church in London, where 
I met Guy Taylor for the first time. He had been organising 
A Bookstall Newsletter for all types of churches and then 
he created a Cathedral Supplement which gave birth to the 
first one day conferences to meet the needs of the growing 
number of Cathedrals and Greater Churches that were 
beginning to develop card and gift stalls. I recall that the 
major gift shops at York, Canterbury, Westminter Abbey, 
St George's Chapel Windsor and St Paul's were already 
established, but many more were beginning to appear. I 
remember in those early days a very imposing Head Verger 
from St Edmundsbury was present each year. Even though 
he was not representing one of the big league cathedrals 
I think everyone was in awe of him... I could never quite 
understand why.
The big change came when we moved out to the first ‘on 
site’ conference and trade fair at Chester Cathedral, and 
then the pattern of moving to a different cathedral or 
greater church each year took off.
Thank you so much for the wonderfully impressive book 
on Pilgrimage sites that you chose for me. The photographs 
are wonderful and inspiring.  I am learning about pilgrimage 
routes and destinations  that I never knew existed. It was a 
perfect choice.
Also thank you also for the lovely bow tie! I have fixed its 
length so that I shall put it on readily without adjustment 
each time. Margaret and I really like the colours and 
pattern. As with all my bow ties we have Christened it! It's 
name is DURHAM, which my wife has since worked out is 
an acronym for Deepening Understanding Restores, Hearts 
And Minds!
Since the very successful Annual CCSA Conference at 
Oxford, there is a more positive atmosphere and direction, 
both Members and Suppliers working together as one happy 
family. We Suppliers all appreciate how much work goes 
into this annual event and are very grateful.
With all best wishes
Tim... and of course Margaret!
Tim Tiley

Tim Tiley Ltd, CCSA Supplier & Conference Exhibitor





Hosted by St Paul's Cathedral and facilitated by the Association for Cultural 
Enterprises, the programme covered all aspects of commercial operations at St 
Paul's, looking at how they generate the much needed income to maintain this 
iconic building. The day also provided insights, case studies and ideas across all 
areas of income generation including:

• Retail - from humble beginnings to the recently refurbished Crypt Shop!
• Audience development - Targets a variety of audiences on a shoestring 

budget,with the travel trade to provide visitors and income
• Visitor experience - latest insights including the newly developed 'St Paul's 

Way' and learning events as income opportunities
• Commercial services - success in venue hire and filming income, from 

Paddington 2 to Mission Impossible
• Membership - challenges of growing the membership programme and 

donations

The day proved very worthwhile for those wishing to grow and maximise income 
generating opportunities in a historic building, with plenty of insights and ideas.

A Day in the Life of St Paul’s Cathedral - 7 October 2019
A Commercial Experience





Dean of Saint 
Patrick’s Raises 
The Roof!

Revenue from the shop in Saint 
Patrick’s Cathedral, Dublin, and 
also from the admission charge to 
visitors, continues to play a major 
part in raising funds to meet the 
€9.2 million costs of what is the 
largest building project since the 
Guinness restoration of 1860-1865.
Since the large, and very tall, 
crane arrived early in August 2019, 
heralding the more visible indication 
of the initiative, the Cathedral 
continues to be increasingly 
enveloped in scaffolding. Work 
began in early February 2020 to 
replace the slates, which, with 
exposure to the elements over 
the last 160 years, have started to 
delaminate; as well as this, many of 
the nails attaching the slates to the 
roof timbers (which, fortunately, 
are still sound, though dating back 
to the 12th century) have corroded, 
or dropped out – hence the need 
for a new roof. The project, which 
will also include restoration of 
clerestory windows, and renewal 
of gullies, is expected to be finished 
by Easter 2021.
The good news is that the 
Cathedral continues to function to 
full capacity throughout the work 
in hosting services, and welcoming 
visitors, and there is a palpable 
and tremendous sense of good 
will from a whole range of people 
for whom the Cathedral is such 
an iconic and special place, and 
who have responded, and continue 
to respond, to the fund raising 
initiatives, not least the ‘Sponsor a 
Slate’ Appeal, details of which can 
be found on the Cathedral website, 
www.saintpatrickscathedral. ie. 
We are delighted that, to date, 
approximately €6.5 million has 
been raised.
Having led this initiative, both in 
major preparations for it, and 
in the bid to raise the money, 
and complete the work in the 
proposed timescale, I am most 
grateful in my appreciation to all 
who have contributed to this most 
worthwhile cause; their generosity 
is a constant reminder to us of the 
privilege of being custodians of the 
National Cathedral of The Church 
of Ireland. 

The Very Reverend William Morton 
B.Th., M.A. M.Mus. Ph.D., D.Litt.
Dean and Ordinary,
St Patrick's Cathedral, Dublin

Dean Morton pictured left’
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Greetings Cards 
and so much more.

Contact Isobel to discuss 
how we can work together

bushell@madamshill.co.uk
www.qwerkycards.com

01746 785269
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Confirmation

This ‘Qwerky Card’ was designed for you 
in the Heart of England by Aardvark© 
01746 785269
bushell@madamshill.co.uk
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Shop Lights up Bronte Church

Historic Haworth Parish Church, through the efforts of Church Volunteers, with funds 
raised from the weekly Souvenir Shop and other events has received a fantastic £25,000 
boost.
The Victorian church building, the third church on the site, although parts of the original 
medieval church building, including the tower survives,  needed to raise funds for essential 
electrical rewiring.
The church is best known for its historic association with the writing Bronte sisters where 
father Rev. Patrick Bronte served as minister of the parish between 1820 and 1861.  
Peter Breed, churchwarden said the group was focused on raising funds and awareness for 
the church.  He said: “We have been very successful with both our retail shop and running 
a number of concerts, and therefore are able to make a significant donation towards the 
necessary re-wiring work.
Peter and Hilary (pictured) are active CCSA members; however they do not have a 
purpose built shop, but have to set up their shop every time they open on four tables!    
The Rev Peter Mullins, The Rector of Haworth, describes the Friends as a remarkable 
group; they dedicate an almost unbelievable number of hours running their stalls in the 
church.  This huge sum is witness to their effort.  
We are also hugely grateful for the way they are also there to welcome people and be the 
human face of the church to Visitors.
The new lighting scheme will make a big difference in showing off remarkable features of 
the church building.

An “Electric” Wel l done to Peter, Hilary and al l the Volunteers at Haworth from the CCSA. 



Trip to Prague

For more information or to place an order please contact Julie Gribben at julie.gribben@bloomsbury.com

DISCOVER ENGLAND’S MOST 
NOTABLE CHURCH FONTS

The font is perhaps the most important part of any 
church. For centuries, no infant in the parish was thought 

to be saved from damnation until christened and fonts, 
as the vessels for this crucial rite of passage, were a pre-
eminent tool in the Church’s fight against the Devil. In 

this beautifully illustrated introduction, Matthew Byrne 
explores the history of fonts in churches all over the 

nation, highlighting some of the most notable examples 
and explaining their evolution across the centuries.

ALSO AVAILABLE

With books on antiques and collectables, motoring and rural history, 
fashion, archaeology, architecture, industrial history and much more, 
Shire Books has something for everyone.



God and Christmas Trees
a win-win situation
It's a cold, damp Monday (the first in Advent) at Chesterfield's 'Crooked 
Spire' parish church.  Visitors start to arrive - then stop dead.  "Where 
have the trees gone?"
It’s become a familiar scenario, having to meet and greet an increasingly 
greater number of visitors with the disappointing information that, yes, 
our Christmas Tree Festival finished on Advent Sunday, as it has done 
every year for the last six years.  This is usually met with an about 
turn and straight out of the building.  Er, what about the magnificent 
medieval church inside?  But they're gone - and they’re not the only 
ones who are disappointed now.  Let me explain.
From a rather anxious beginning six years go (will any of the invited 
businesses, organisations, charities actually turn up with their trees?  
Eighty did), we have grown to our full capacity of 120 fantastic trees 
(with a 30-plus waiting list).  For two weeks leading up to and finishing 
on Advent Sunday, the church is full of light and colour, life and laughter.  
The spirit within the building is lifted even higher and everyone feels it.
Who is this 'everyone'?  It is the church personnel, the 120 exhibitors 
- from the very smallest local charity, to the largest retailers, the town 
council, the Fire Brigade - you name it.  The whole community pulls 
together to make this festival happen; lots of people with one aim - 
to create something special, something of beauty, something worthy 
of the building which houses it.  It is obvious to visitors that many 
people have given, and are giving, generously of their time to make this 
spectacular event happen.  And that generosity is reciprocated by the 
visitors both in spirit and in financial giving.
Over 25,000 people visited in those two weeks this year.  The shop 
takings accounted for nearly a quarter of the entire turnover for 2019, 
while donations and café income also increased to incredible levels.  
And it all takes place within the most wonderful atmosphere imaginable.  
Fantastic, yes, but here is my point, and this church’s purpose and belief.
All are made to feel welcome here in God’s House and all can meet 
God during their time here, on their own terms, in their own way - 
even if it's the only time they ever come in during the year, or if it's their 
first ever visit (despite living in Chesterfield all their lives) or if they've 
travelled from the other end of the country especially to see the trees.  
All our exhibitors and visitors become a part of the life of this church in 
the lead up to, duration of and time after this amazing event, which kick 
starts the lead up to Christmas - the birth of Jesus, God taking human 
form and coming down to live with us and bless the earth once again.  
Delight and good nature go hand in hand despite the queues and waiting 
to get round.  We believe - no we know - that all involved and all who 
visit do meet God and leave the richer for it.  
Therefore our disappointment is that the ones who turn around and go 
miss that precious opportunity.  Because, as I said earlier, despite all the 
other very welcome gifts it brings us, this is what it is all about - meeting 
God, being in His presence and receiving a blessing through that.  God 
is here, trees or not, every day of the year - surely a worthwhile and 
wholly beneficial way to spend some time, if only for one day a year.  
And that reasoning gives the whole event a sense of purpose beyond 
the much needed but mundane monetary boost.  So, if you have any 
type of event during the year, why not look at it and approach it in this 
way?  Your shop, big or small, will of course benefit from any promoted 
and well-visited event.  But think differently and feel the difference - it’s 
worth it.  Thanks be to God.

Colin McKenna – Churchwarden, Chesterfield Parish Church
For more information or to place an order please contact Julie Gribben at julie.gribben@bloomsbury.com
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Trip to Prague

CUSTOM : tailor-made just for you!

Heritage Playing Card Company Ltd.
P.O. Box 5820, Ilkeston DE7 8XD United Kingdom
Tel: 0115 930 7075  Fax: 0115 932 2223 

HERITAGE
PLAYING CARD COMPANY

®

Since 1993

P l e a s e  a s k  f o r  o u r  2 0 2 0  c at a l o g u e

Personalised Greeting Cards 
and Christmas Cards

Alongside our 
growing range of 
Heritage Illustrated 
Playing Cards, we 
are very pleased to 
also be able to offer 
a personal service to 
our customers who 
wish to produce their 
own, personalised 
playing card packs or 
stationery items.  We 
can offer LOW print 
runs at LOW prices, 
which avoids CCSA 
Members having 
to make a large 
investment in stock, 
provides a quicker 
return, and better 
margins.

info@heritageplayingcards.co.uk
www.heritagetradesales.com

We look forward to seeing you
at the CCSA Conference!H

And, dare we say it?
Christmas Gift Ideas!

with Spikenard and saffron;...

Song of Solomon 4: 14
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Saffron
Crocus sativus

The righteous shall flourish like

the palm tree: he shall grow like 

a cedar of Lebanon.

Psalms 92: 12

Cedar of Lebanon

Cedrus libani

2
4

2
4

2
4

2
4

ISLAY

JOB60 Notelets/Greeting Cards  Autocut ON/Barcode ON/IRM ON
Mark1 70/ Mark2 10 / LSL 10 / RSL 313 / CRSL  165 / OP1 158 / Cut 21 / 231 / 237 / 446.5 / Crease  125.5 / 342 / 

Printed by Trioview Ltd.  0115 930 7075

sales@rhiannonart.co.uk
www.rhiannonart.co.uk

© rhiannonartPrinted by Trioview Ltd.  0115 930 7075

sales@rhiannonart.co.uk
www.rhiannonart.co.uk

© rhiannonart

Printed by Trioview Ltd.  0115 930 7075

sales@rhiannonart.co.uk
www.rhiannonart.co.uk

© rhiannonartPrinted by Trioview Ltd.  0115 930 7075

sales@rhiannonart.co.uk
www.rhiannonart.co.uk

© rhiannonart

Merry ChristmasMerry Christmas

Merry Christmas Merry Christmas

Two thousand years ago, in a Bethlehem 
stable, the humble birth of a baby boy 
heralded the beginning of a human life which 
was to influence and change the lives of 
hundreds of millions of people.
The Christmas Story continues to be told in 
the words and music of our traditional carols, 
some dating back hundreds of years.

In this pack of 54 illustrated playing cards, 
artist Stuart Dilks faithfully 
portrays the opening 
lines of some of our best 
known and loved carols 
to create an unusual pack 
which is guaranteed to add 
sparkle to your Christmas 
celebrations. O come, all ye faithful

Joyful and triumphant;

Past three o’ clock
On a cold and frosty morning;

On the twelfth day of Christmas 
my true love sent to me

Twelve drummers drumming

O Christmas tree,

O Christmas tree!

How are thy leaves so verdant;

Hark! the herald angels sing
Glory to the new born king;Ding dong! merrily on high

In heav’n the bells are ringing;

HERITAGE PLAYING CARD COMPANY

®

® ®
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I’m in Glasgow to set up our stand for ‘Scotland’s Trade 
Fair’. It’s January, cold, and I have just driven our van 
from Ilkeston, Derbyshire, taking 5 hours. Yesterday I 
had driven back from ‘Giving & Living’ in Exeter, Devon 
- a shorter, 4-hour journey. I’m feeling tired; my knees 
and ankles ache, and the sciatica in my right thigh is 
nagging at me.
Tonight, I’m staying at the Premier Inn, opposite SECC 
across the Clyde River, accessible by a 5-minute walk 
over a wonderful pedestrian bridge. This is my 33rd 
year of ‘doing’ Trade Shows.
But there is still a van to u nload in the morning, a stand 
to build, to dress with products, to look as attractive, 
understandable, communicative, and seductive as 
possible to any potential new customers. It will take a 
Buyer less than 10 seconds to walk past my stand and if 
I am fortunate they might stop, look, and if my ‘spiel’ is 
on top form and we have products they think could sell 
in their shop, they just might place an order. It is speed-
dating at its most extreme and frustrating, over which 
I have no control. It could be costing our company 
anything from a few hundred pounds (e.g. CCSA) to 
£5000 (NEC Spring Gift Fair) for maybe 3 or 4 square 
metres of sales space, including hotel bills, food, and 
travel costs. Over the next few months we need to 
receive orders from NEW customers of at least twice 
the amount of these costs or we have lost money.
There lies ahead of the ‘get-in’ a well-practised 
inspection routine established over many years. 
Is the stand carpet, (if any), in place? Is it ripped / clean? 
Are the electrics in place and useable? Are the organisers 
nice and helpful people? Have we an Unloading/ Build-
up Pass / Parking Space sorted? Because unless all of 
this is confirmed it is going to be a very difficult and 
tiring day.
And so, if all is OK, I can start to unload the van. But it 
is rarely easy. Trade Fairs - who needs them? 
Trade Fairs, or Shows, are where potential or existing 
Buyers get to meet potential or existing Suppliers. 
We see what each has to offer the other, to discuss 
each other’s needs, new and existing products, and, 
hopefully, to eventually trade with each other for the 
benefit of Suppliers and Buyers alike, and our retail 
customers. That, by the way, is called ‘placing an order’ 
and it makes the Exhibitor very happy.
A Buyer with the serious intention of looking for new 
products from a new or existing supplier, will have 
already studied the Show’s catalogue on-line (if available) 
or will have sat down and read a physical copy BEFORE 
they walk the show, pre-deciding who they must or 
might visit.. They will already have a clear idea of what 
they are looking for, and how much they might spend. 
Then they will SLOWLY walk the show, following a 
systematic route so that nothing is missed, accelerating 
past stands which display products in which they have 
no interest, slowing down, or stopping at stands they 
have never seen before, or is that of an existing supplier. 
Carefully examining the feast before them, they will 
make a note of what, if anything catches their eye. 
They will wear their badges with pride -this can help 
an Exhibitor to point out products that might be of 
interest to the Buyer, or indeed recognise an existing 
customer who they have never met face-to-face. If the 
Exhibitor has products of interest, the buyer will ask 

Reflections of a long-standing 
CCSA Exhibitor

questions, request literature, pricing, company history, any Show 
Offers. The exchange will be polite, short, and respectful of each 
other’s shortage of time. 
Having walked all of the Show, the Buyer will then, if intending to buy, 
study what is available, what they’d really like to buy ‘there and then’, 
and re-visit their buying budget, bearing in mind any Show Offers that 
will improve their gross margins.   They will then re-tour the show, 
place any orders (at which point receiving much gratitude from the 
happy Exhibitor), agree delivery dates, payment terms, and exchange 
a cheery, optimistic smile.
Buyers are all different at Trade Fairs, they will probably place an 
order, especially if motivated by a “Show Offer, discount or free 
delivery or both, they are our daily bread and butter (and we are 
theirs too)
Oh - and I nearly forgot – if you do order, please pay our Invoice on 
time! That really helps us to pay for our costs and be able to afford to 
come back next year. See you then?

Jeremy Shaw - Heritage Playing Card Company, CCSA Supplier & Conference 
Exhibitor

Trade Shows – who needs them?



HEDGEROW PUBLISHING
CUSTOM MADE SOUVENIRS USING YOUR IMAGES

EMAIL YOUR IMAGES TO sales@hedgerow.co.uk

WE’LL SEND YOU FREE, CUSTOM MADE PRODUCT IDEAS

ORDER TRIAL QUANTITIES AND TEST WHICH SELL THE BEST
Hedgerow Publishing Ltd, 325 Abbeydale Road, Sheffield S7 1FS - Tel 0114 255 4873

Established 1988

Five different sizes, envelopes included 
and available with cellophane bag

Greetings Cards

350gsm Postcards available in Digital or 
Litho format. 10p each on first order

Postcards

Pillow Pouch containing 40gsm of Vanilla 
Fudge, personalised with your image

Fudge

Pens displaying your image, wrapped 
around the inside of an acrylic barrel

Pens

6” or 12” acrylic Rulers, personalised 
with your design or images

Rulers

55mm, 38mm, 32mm or 25mm 
Button Badges displaying your images

Badges

A4, A5, A6 and A7 Notepads, bound with 
50 or 100 pages

Notepads

2020 Calendars available with either your 
own images, or choose from ours

Calendars

Five different sizes, envelopes included 
and available with cellophane bag

Christmas Cards

Acrylic cased Drinks Coasters with 
printed image of your choice

Coasters

Tin Plate or Acrylic Fridge Magnets,
personalised with your images

Fridge Magnets

Acrylic Keyrings and Bottle Openers, 
double sided, or with a personalised back

Keyrings

Visit www.hedgerow.co.uk to view our full range







NOTICE BOARD
As retailers in Sacred places our Calendar follows those events of our Cathedrals and Churches, below is a quick 
reference of Events and Opportunities.
Please note that these are just polite reminders, not directives!

Ash Wednesday & Lent commences – 26th 
February  

• Now is the time to check your stocks of Lent Course Books 
& Bibles.

• Do you have stock of Palm Crosses?
• Are your Easter Cards prominently displayed?

St. David’s Day    – 1st March
St. Patricks Day – 17th March
Mothering Sunday -  22nd March • Do you have stock of Mothering Sunday Greeting Cards: are 

you promoting potential gifts?
Palm Sunday -  5th April
Good Friday – 10th April • Are you featuring your books on Stations of the Cross and 

Easter?
Easter Sunday – 12th April • Have you sold out of Easter Cards and Easter Gifts!

St. George’s Day – 23rd April
Early May Bank Holiday - Friday 8th May 
(moved from Monday 4th May)

• Bank Holiday to commemorate 75th Anniversary of VE Day
• Do you have any stock to promote this Anniversary – a 

themed display?
• Do you have stocks of Family Gifts and Souvenirs to promote 

over the Bank Holiday!
Ascension Day – Thursday 21st May 

Spring  Bank Holiday  - Monday 25th May • Do you have stock and Souvenirs to promote over the Bank 
Holiday!

Whit Sunday – 31st May • Have you planned & ordered stock of Advent Candles & 
Calendars to sell in October & November ready for 1st 
December? 

Trinity Sunday – 7th June & Fathers Day – 21st 
June  

• Have you planned and ordered your Christmas and Gift 
stocks to sell from October/November through to Christmas?

August Bank Holiday Monday – 31st August & 
3rd August (Scotland & Rep. of Ireland)

• Do you have stocks of Family Gifts and Souvenirs to promote 
over the School Holidays! 

• Discuss, decide and agree when to promote Advent and 
Christmas Stock!

Reported best sellers continue to be: 

Postcards, Fridge magnets, Custom branded Pens, Greeting Cards, Religious Gifts, Bespoke Souvenirs and Guide 
books.

Remember Suppliers are here to help you, especially if you are looking for Bespoke products to actively promote the 
features of your Cathedral or Church.

Suppliers are now able to offer much smaller quantities in bespoke  products with better cost prices offering better 
margins – don’t be afraid to ask! 



Member Recruitment – The CCSA needs your help!
We need your help to increase members of the CCSA!  If you are aware of any Cathedrals or Churches in your area 
that have some retail space, regardless of size, please let me know their details so I can contact them to see if they 
would like to become members.
As you know there are many benefits to being a CCSA member:  Annual Conference and Trade Fair, Supplier 
Discounts, Retail Manual, Assistance and sharing of information, knowledge and Member support.

CCSA Quarterly Newsletter - "TALKING SHOP"
We hope you have enjoyed this Spring edition of “CCSA – TALKING SHOP”
Next edition is in  June 2020, with Member and Supplier features and news plus further details of  the Annual 
Conference and Trade Fair in Shrewsbury.
We “Welcome” any news of success stories, snippets of information, articles or anything you would like to share with 
other Members to be included in the next edition, please let me know, I look forward to hearing from you. 

Contacts
Contact for ALL Supplier/Exhibitor enquiries - 
Paul Willey
Tel: 01434 634347, Mobile: 07889 397728 
Email - paulwrobbs@aol.com

Contact for ALL Member & Newsletter 
enquiries - Hugh Fearnall JP
Tel: 01434 634347, Mobile: 07779 346150  
Email - hugh_fearnall@yahoo.com

www.cathedralandchurchshops.com
TalkingSHOP is published periodically by Cathedral and Church Shops Association (CCSA) and distributed to members. 
Any comments or opinions  expressed in this or any edition of Talking Shop do not necessarily represent the  views of the 
Association.  The display of advertisements  for services or products does not indicate that they are endorsed, approved 
or promoted by the Association.  Editor: Hugh Fearnall (hugh_fearnall@yahoo.com)
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